In the fiction-induced tourism, the illusion of the fictional world is maintained for the sake of the tourist in the real locations and thus it can be used to attract readership and cinephiles alike. Their desire to travel is based on the chronotope (Bakhtin, 1981) that is used as the background in their favourite books and films. Upon reading a book or seeing a film, the audience is inspired to visit the locations in a city where the plot took place. Thus the chronotope of the city featured in fiction develops palimpsestic features. If the flâneur experiences the city, its streets and inhabitants as he/she wanders aimlessly and translates afterwards all this into words in the urban narrative (Benjamin, 1968), then the tourist acts as a 'flâneur ranversé', while they walk the city and observe it in search of the places described in their favourite works of fiction. Moreover, the paper will consider some of the examples of the commodification of cultural products, including Harry Potter bookshop, guided walks and themed studio tours.
Introduction
In the historically incessant dialogism between tourism and arts we have clearly witnessed the production of interrelated cultural forms that are the result of human imagination and sheer interest 1 . Undoubtedly, the complex socio-psychological interconnectivity is logically based on two major facts. The first discernible feature centers on the concept of escapism, either in the world of imagination and fiction or it correlates to the intrinsic urge to get away, to escape, to travel. Following the Michel Serres' thought that ' [t] o read and to journey are one and the same act.' (as cited in Soja, 1996) , both tourism and literature/film provide at least a shortterm illusory sense of being in another dimension. The idea is propounded in Jean Baudrillard's conceptions of simulacrum and hyper-reality with the overproduction of replicas -alternations for the dissolution of the genuine so that only surfaces and artifice remain (Baudrillard, 1994) . This illusion of fictional in reality is purposefully maintained for the sake of attracting prospective tourists, cinephiles and zealous readers.
Accordingly, the second feature should also point to perpetual exchange of ideas leading to the mix of forms and contrivances, modern mass tourist attractions and tourist generating areas. It is linked to the notions of fictionalization of destinations, creation of imaginary routes and landscapes -primarily conceived in author's or percipient's imagination to be grasped and experienced on the spot. Thus, as Doležel rightly points out 'the universe of possible worlds is constantly expanding and diversifying thanks to the incessant world-constructing activity of human minds and hands' (Doležel, 2000, p. 30). Theoretically, this recreation used from films and books is essentially chronotopic (Bakhtin, 1981) Together with the literary text and verbal interpretation is a non-verbal/photographic reading (Basáñez,2011) and due to the role of film and media, representing distant landscapes has become more accessible to the wider public. Naturally, apart from the accurate and documentary representations, we are frequently facing cinematic projection into the landscape which is more extended and symbolic version of the site, metaphysical rather than physical landscape 3 . Thus, allegorical portrayal and topoi are built up from different locations and destination tourist image constituents.
Unfortunately, the ongoing narrative can lead to falseness and inauthenticity forged by tourism industry.
In mass consumer society, the prolific possibilities of storytelling frequently result into disparaging and banal destination image for the lucrative purposes. We construe tourist attractions not only through intangible sings of originally conceived ideas, but also through the potentially negative impact mass tourism and frivolous consumerism may have on the authentic tourist sense of the local site. The entire "world" created around these tourist attractions, i.e. the accompanying facilities -the souvenir shops, book shops (Benjamin, 1968) "conquers" the space and reads into his or her personal Lipovšek, E., Kesić, S. -Commodification of culture in fiction-induced tourism 2015. Fakultet za sport i turizam, Novi Sad, TIMS Acta 9, [105] [106] [107] [108] [109] [110] [111] [112] [113] experience to convert this "reality" into memorable account, this paper will consider literary and film tourists asserted as homo ludens, a kind of "flâneur ranversé" as they wish to experience the site they are visiting in the way it was portrayed in the work of fiction. Furthermore, the paper is a more extensive analysis of our previous academic research in literature and tourism field, respectively.
Production of Space and Cultural Commodification in Tourism

Analysis
In academic literature, it has been pointed out that the works of fiction are frequently employed as a source of tourist visit. Despite being a relatively recent field of study, film and literary induced travel is examined within cultural tourism as "forms of tourism that highlight the cultural, heritage or artistic aspects of a destination or experiences and activities for the tourist" (Douglas, et al., 2001, p. 114 (Smith, 2003, p. 35) 7 . Consequently, it can be claimed that in fiction-induced tourism, visitors are satisfied with visiting places depicted in novels and media even though they are fully aware the chronotope used in the works of art is not always supported in reality.
As to the authenticity and chronotopic features, in this paper, we rely on Henri Lefebvre's notions of espace perçu (perceived space), espace conçu (conceived space) and espace veçu (lived space) which correlate to the conceptlieux d'imagination (Smith, 2003, p. 31) . In The Analogously, Yvonne Smith mentions visits to places that were accurately depicted in fiction as well as those that were used as an inspiration for fantastical settings in literature (Smith, 2012, p. 12) . (Jamal & Menzel, 2009,p.238) .
London Tours
The Harry Potter tour of London is offered in two forms online. The first option is completely free and includes a downloadable map with the description of sights and activities, whereas the other themed trail is an Even though located at the address used by the writer in his works, Anna Quindlen was disappointed by the museum since the well-known house at 221b is placed between number 237 and 241 (2004, pp. 76-77) . As already stated, this can be regarded as the simulacrum, the overproduction of replicas that replace the vanishing in a real-life city (Baudrillard, 1994) .
According to Lefebvre, espace vecu (lived Offering a mixture of a real and fantastical chronotope, these themed trails keep the tourists within the 'pseudo--event' (Smith, 2012) .
Conclusion
Given the interdisciplinary character of tourism, Thus, it is can be argued that the major impact of fiction on tourist behaviour coincides with the following events: the invention of steam engine and creation of the first mass package tours, Industrial Revolution, Romanticism, i.e. fascination with ethnography, Orient, remote lands and customs, colonialism, Lumiere Brothers' first film screening as well as the production of Hale's Tours of the World. As an illustration, for a number of holidaymakers a visit to Mozart's birthplace primarily implies getting around the town's coffee shops, restaurants, confectioneries and consumption of touristy products such as Mozartkugeln (Urry, 1995) .
3
In Landscape and Film, Lefebvre stated that 'landscape is a multifaceted and pluridisciplinary spatial object whose meanings and representations extend from real-life environments to art' (Lefebvre, 2006, p. xiii). 4 Interestingly enough, the Notting Hill Travel Shop selling travel guides, biographies, novels, travelogues is known both as fictional topos and actual location in London attracting literary types of tourists.
5
The main focus is on the transformed lieux the imagination (Smith, 2003, p. 31 ) strong enough to spur visitation since these attractions can be variously interpreted, i.e. event-based tourism, creative writing courses, 'pilgrimage' to places where writers/film stars lived or died. In addition to this, there are tourists prefer staying in the 'environmental bubble' thus choosing 'pseudo-events', whereas others would rather go for 'staged authenticity' (Smith, 2012, p. 15 
